
Promotion Ideas

Consider this like a menu of ideas. You can take what works for your event, and don’t feel like you need to implement every suggestion.  We also want to hear your suggestions, so feel free to send us ideas that you use that aren’t on this list! 

Before your Event:

Create a Website. There are many resources online for creating a website.  Website such as Golf Digest offers a reasonably priced service that allows registration, auto payment and marketing.
Community Calendars.  Many media outlets have free community calendars that you can submit information to be posted.  

Facebook Page.  If you need help creating a Facebook page, you can use this link that offers some helpful suggestions. http://smallbusiness.chron.com/use-facebook-promote-golf-tournament-29067.html
Twitter.  If you’re already using Twitter, you can use this powerful social media tool to promote your event.  If you’re not using Twitter, you may want to ask your committee members to see if any of them have a significant number of followers who can spread the word about your event. 

Posters/Fliers (See template for an easy, pre-approved flier that you can customize.) Many businesses will let you post on community bulletin boards or store windows. Just ask permission first. 

Sponsorship Letters (See templates you can customize.)

Press Release (See template you can customize.)

Postcards can deliver a ton of information inexpensively.  Tee times, dates, locations and a map can easily fit on a postcard.  

Door hangers can hold about the same amount of information as a postcard.  Consider asking high school golf team members to hang on doors in neighborhoods. 

Business cards can hold the logo, website and date.  Many restaurants and businesses will allow you to leave a small stack of cards near the cash register. 

Spread the word using your regular communication vehicles like meetings, newsletters, social networking sites, etc.  
Have group members sell the tickets.  You could hold a contest for the one who sells the most. 

Email invitation.  Sites like www.punchbowl.com and www.Evite.com allow you to send invitations by email.  It’s an instant and low/no cost way to communicate.  Generally, invitation and then follow-up reminder is enough.  Anything more will be considered spam. 

Let your email market your event.  Add a paragraph to your email signature to let people know about an upcoming event. Try something like:

· "Tickets on sale now for the NAME OF YOUR GOLF TOURNAMENT. Proceeds will benefit The Mary Kay Foundation℠ in support of cancers affecting women and domestic violence prevention.  For tickets or information, go to WEBSITE/PHONE NUMBER, ETC.

At the Event:

Promote The Mary Kay Foundation℠ with a booth, fliers, posters, etc.  

Include fliers/brochures or promotional items in goody bags.  Promotional items are available at www.marykayfoundation.org. 

Have someone to greet any media.  Be prepared with facts about The Mary Kay Foundation℠.  Found at www.marykayfoundation.org.  If you know cancer survivors or domestic violence survivors, consider asking them to be present or available for phone interviews for media.  Personal testimonies really bring events to life. 

After your Event:

Send a press release with photo (See template you can customize.)  This can be done by email.  Target your press release to the appropriate editor(s) for local events.  

Update your Facebook Page with stats and photos.  Ask attendees to post photos and comment on your event.  This is a great way to get constructive comments for the next year too. 


